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òClean and Safeó remain the top two priorities of stakeholders in the Sunset & Vine 

BID.  According to an online survey, there is significant support (71%) to keep secu-

rity at its present level, which represents over half of the annual budget, and over 

75% of the respondents wanted to keep the cleaning and maintenance funding the 

same, or increase it.   The survey was conducted by a steering committee of property 

owners in order to gauge stakeholder opinions and collect input regarding the re-

newal and expansion of the Sunset & Vine BID.  It was designed to assist the steer-

ing committee as they flesh out the plan to renew the BID in 2012 . 

Respondents were asked about activities to be undertaken in the new BID.  Those 

which received strong support included: 

Continuing private security patrols 

Continuing a cleaning and maintenance program 

Providing a more vibrant and enjoyable pedestrian experience 

Marketing the area as a ômixed-useõ neighborhood 

Eliminating visual blight (improving facades, replacing old signs & awnings) 

When pressed for the top three priorities, the highest amount of support went to 

cleaning and maintenance (100%) followed by private security (94%).   Providing a 

more vibrant and enjoyable pedestrian experience (93%) rounded out the top three.  

Perhaps the most encouraging result of the survey was that an overwhelming major-

ity supported the concept of renewing the BID.  Out of the respondents, a whopping 

97% supported renewal, whereas only 3% opposed.  òI am very satisfied with the 

BID,ó commented one stakeholder.  

Seventy percent felt that the current assessment formula was generally fair; 53% felt 

that the current assessment, based upon òzones of benefit,ó where certain streets 

pay 100% of the assessment and others pay a lesser amount based upon location/

services received, is an equitable approach.   

òI believe local security for residents, business owners and tourists is a primary fac-

tor in making Hollywood a vacation destination for many.  I view this as the key ele-

ment to the BID,ó commented one stakeholder.  Many others echoed this sentiment, 

as evidenced by the high level of approval for security.  Another typical response was: 

òSecurity is an absolute must, don't cut it.ó 

The steering committee would like to thank those stakeholders who completed the 

anonymous survey for their time and input.  The committee will definitely take the 

comments to heart as they proceed with the renewal process.     

The complete survey results are now available online at www.sunsetandvinebid.org, 

under News & Events > Survey Results. 

C H I P O T L E  O P E N S  I N             

S U N S E T  V I N E  T O W E R   

Known for their giant burritos made from all natural 

ingredients, the popular quick service food chain, 

Chipotle Mexican Grill, has opened a new location in 

Hollywood.  Since its grand opening on June 18, the 

restaurant has become a new favorite in the BID.                                                                          

What: Chipotle Mexican Grill Now Open                                                           

Where: 1460 N. Vine Street                                          

When: 11 a.m. to 10 p.m. daily                                                                                 

More Info: www.chipotle.com     

 

C A F É  W A S  E X E C U T I V E  C H E F   

C O M P E T E S  I N  T O P  C H E F 

Alex Reznik, Executive Chef at Café Was (1521 N. 

Vine Street), is a contestant on the current season of 

the hit TV series, òTop Chef.ó  Reznik, an LA trans-

plant from Brooklyn, NY, studied at Le Cordon Bleu 

in Las Vegas.  After working at several resort restau-

rants, he met nightclub mastermind Ivan Kane.  The 

two hit it off and together they created the bohemian 

Café Was at Sunset & Vine, featuring French bistro 

fare and currently offering a $12 3-course prix fixe 

lunch menu!                                                           

What: Top Chef                                                     

Where: Bravo TV (check your local listings)                                                                                                                      

When: 9 p.m. on Wednesdays                                          

More Info: www.bravotv.com/topchef and          

  www.cafewas.com 

WHATõS HAPPENING  R E N E W A L  &  E X P A N S I O N  U P D A T E   

Opening day at Chipotle. ( Photo by Joe Mariani, Jr.) 

SEE òSURVEY SAYSó ON PG 2 FOR MORE STAKEH O L D E R  C O M M E N T S 
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CHC Board Meetings*                                                                                      

August 10, September 14                                                                                                             

4 ñ 6 p.m.                                                                                                            

AMPAS (1313 Vine St.)                                                                                                      

SVBID Streetscape Committee Meetings                                                              

TBD                                                                                                                                         

Consult website for details 

HED/SVBID Security Committee Meetings                                                                            

August 12, September 9                                                                                 

10 ñ 11:30 a.m.                                                                                             

Taft Building, Room 200 (1680 N. Vine St.)  

Meeting information is also listed on www.sunsetandvinebid.org. 

 U P C O M I N G  M E E T I N G S  ñ M A R K  Y O U R  C A L E N D A R S 

Note:  Please contact 

the SVBID office at  

323-463-8845 to    

confirm meeting       

locations and times. 

All meetings are open 

to the public. 

B I D  M E M B E R S  T O  T H E  R E S C U E :  M A K I N G  P R O M  D R E A M S  C O M E  T R U E 

Prom can be a one of the most lasting high school memories for many girls, but the expenses involved can be 

overwhelming.  At Helen Bernstein High School (HBHS), the newest public school in the Sunset/Vine District, a 

teacher overheard students saying that they could not afford to attend due to the cost of the ticket ($80) com-

bined with purchasing a formal dress.  So, the teachers decided to take action. 

òWhen Tamara [Cogan, HBHS teacher] told me about this, I said that it was a shame because I had so many 

formal dresses from my own high school days which were just sitting in a closet unused,ó Lauren Ruth, HBHS 

teacher, said.   òI asked my mother to ship those dresses to me from back home in Chicago, and the idea of the 

dress loan system was born from that.ó 

After collecting several dresses and accessories from other teachers, Cogan and Ruth actively sought dona-

tions from local businesses.  Once they contacted Katie Zandona and Kerry Morrison at the Sunset and Vine 

BID, they were put in touch with Brad Folb at Paramount Contractors and Developers, Inc.  Folb worked with Out 

of the Closet to put together a large donation of about 40 

dresses and hundreds of accessories to go towards the program. 

òAs stakeholders in the BID, we thought it was the right thing to 

do,ó Folb said.  òI met with Out of the Closet and told them about the event, which they were 

really excited about.  They were able to give us a substantial discount.ó  Paramount Contrac-

tors purchased the collection of dresses and accessories assembled by Jonathan Kreuyer 

and staff at Out of the Closet, to be used year after year. 

After collecting over 300 dresses, Ruth created a system of loaning the dresses out to stu-

dents.  òI organized the dresses on racks according to size and assigned them code numbers 

for easy check-in and check-out.  In order to participate in the system, [students] had to meet 

the school's requirements to attend Prom and get a permission slip signed by their parents,ó 

Ruth said. 

As the inaugural year, the program was successful, but there is room for growth in the future.  

òI had three students in particular who told me that they would not have gone had it not been 

for the program,ó Ruth said.  òA lot of the juniors came in to poke around and look at the dresses, and I even had one junior ask me to put a 

tag with her name on a dress for next year!  It was fun to see the girls go into the bathroom with six dresses and come out to model them, 

and a lot of girls brought their dates along to help choose.  They always looked so much older when they came out of the room with an eve-

ning gown and heels.ó 

SURVEY SAYSé 

HBHS students Blanca Cea, Edgar Pelaez, and Alejandra 

Quero, seniors, enjoy their prom night.  Quero was able to 

take advantage of the prom dress loan program. (Photo 

courtesy of Lauren Ruth) 

HBHS Student Amber Guerra, junior, 

has already picked out her dress for 

next year.  (Photo courtesy of Lauren 

Ruth) 

More comments from the BID Renewal Survey 

òHere's my ideal situation: the level of security results in a decrease 

in tagging and other graffiti which allows the maintenance costs to 

drop and those resources can be applied to beautification (first) and, 

if available, to continue the marketing efforts for the BID.ó 

òSidewalk and streetscape improvements should focus on energy 

conservation and sustainability.ó 

òThe BID should be involved in events like street fairs or art projects. 

Also theatre brings good quality people to the area.ó 

òI am for the renewal and expansion of this BID. I have a property in 

the expansion plans of this BID and I believe the expansion is a 

great idea for that area. ò 

òRoll down doors should have artwork; this is the most important 

improvement the BID can pursue.ó 


